Global MBA

The Only 5 Palmes of Excellence Business School in Taiwan
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Expand Your Global Horizons
to Asia Pacific and Beyond

International students:

RoundI: Sep 5,2022to Dec5, 2022
RoundlIl: Dec 19,2022 toFeb 20,2023
Overseas Chinese students:

Nov 1,2022toDec15,2022
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Global MBA

PRI E &

CORE COURSES

. Statistics & Data Analysis

. Financial Reporting
. Service & Operations Management
. Strategic Management

. Financial Management

. Management Accounting
. Organizational Behavior
. Marketing Management

ELECTIVE COURSES OFFERED BY GMBA

Business Communication

Business Model Canvas: How to Build a Start-Up
Chinese Family Business

Climate Change and Sustainability

Crisis Management

Cross-Cultural Management

Cultural and Creative Industries: Theories and
Practices

Digital Trends and Management in Cloud Computing
Data Science and Business Analytics
Entrepreneurship and Innovation

Enterprise Risk Management

ESG Investing

Fit to Lead

From CFO to CEO

Global Entrepreneurial Finance: Venture Capital and

Private Equity

Game Theory

Global Investment: Markets, Instruments and Risk
Management

Human Resource Management

Leadership Practice

Leading Systems Change: Systems Thinking for a
Sustainable World

Mergers, Acquisitions, and Strategic Alliances
Management Information System

Managing Strategic Alliances from a Global
Perspective

Negotiation Strategies and Skills

Platform Strategy

Quantitative Research Methods for Thesis Research
Strategic Management of Technological Innovation
Systems Thinking and Learning Organization

Wine and Spirit Cultural Business

ST
Core Courses Elective Courses Master Thesis
24 credits 15 credits 0 credit
(3 credits/course) (1, 2, and 3 credits/course) (Mandatory)
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